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Rolla You has been a rolling paper specialist since 1910, 
producing customized products in a full line of sizes. You can 
choose from over 30 different cigarette paper grades, which 
on request are available in various colours, as welll. Like white 
paper, from nearly transparent to fully white, but also pink 
paper and natural unbleached paper from wood fibres as well 
as from textile fibres. Other colours are possible and will be 
developed together with you to your specification. 


Low basis weight cigarette papers are recommended to 
be embossed. Embossing enhances the transparency 

your smokers are looking for in low weight paper grades 
Additionally, your brand is easily identifiable and recognisable 
thus protected against possible misuse. Your design on the 
paper can communicate your brand whilst giving the paper a 
seal of quality and authenticity. 





Rol/4you 


a 


The embossing design is applied, after slightly moisturising 


the paper with steam, by an embossing cylinder under 
a pressure of up to 200 kPa at temperatures around 110°C 
The finishing touch comes from adjusting the speed — with 
sensitivity and great care, we ensure your embossing design 
is optimally tailored to your specific design needs and the 
paper grade selected 


Your brand's rolling papers can be further customized by, 
for example, a printed first leaf in the booklet, or an interleaved 
run-out-slip: a signal leaf, informing the smoker how 

many leaves are remaining in the booklet. Various other 
customisations are available. We would be more then happy 
to share our experience and expertise with you, to tailor 

your brand of booklets to your smokers’ specific preferences 
and needs 
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At delfort, we're passionate about ground-breaking 
innovations and progressive thinking. And we rely on a 





simple formula to help us deliver excellence every time 


hea tailor-made solutions that fit perfectly with your needs. 
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Features 


TRADESHOW PREVIEW 
Tobacco Plus Expo (TPE): 
Longer 2019 Show 

Will Span Three Days 
Tobacco Plus Expo, which cele- 
brates its 15th year in 2019, has 
added a third day of exhibits and 
conferences, better accommodat- 
ing its packed educational sched- 
ule and offering more exhibit hall 
floor time for attendees. 

Staff Report 


REGULATION FOCUS 
Flavored Tobacco 
Products in FDA's 
Crosshairs 

FDA announces measures against 
flavored tobacco products, stop- 
ping short of a ban but introduc- 
ing uncertainty across merchan- 
dise segments 

Bryan M. Haynes 


ASSOCIATION SNAPSHOT 
CAA: Protecting All 
Types of Cigar Interests 
For over 80 years, the Cigar 
Association of America has repre- 
sented the interests of manufactur- 
ers and the industry at large, but 
its role is more crucial than ever in 
today’s environment. 

Staff Report 


NATO NEWS 

FDA Considers Ban 

on Characterizing Cigar 
Flavors 

Two separate threats are in play 
regarding flavored cigars, either of 
which could result in new reg- 
ulations that would apply to all 
categories of cigars, from little to 
premiums. 

By Thomas Briant 











DISTRIBUTION 


SHOE 


BUY 3 HALO ULTRA SALTS, 
GET 1 EVO SALTS OR ATOMIC SALTS FREE 





USE COUPON CODE / SSBUY3 AT SYNDICATEDISTRIBUTION.COM. 


FOR WHOLESALE INFORMATION, CONTACT SYNDICATE GLOBAL DISTRIBUTION AT 
INFO@SYNDICATEDISTRIBUTION.COM OR VISIT SYNDICATEDISTRIBUTION.COM. 


WARNING: This product contains nicotine. 


Nicotine is an addictive chemical. 





Editor’stener 











Until They Aren’t, Premium Cigars are Caught in 
the Same Regulations as Other Tobacco Products 


One can certainly forgive the premium cigar and pipe tobacco industries, particu- 
larly retailers, for a tendency to underplay the machinations of regulations aimed 
specifically at mass market tobacco products like cigarettes, chewing tobacco, and 
in recent years and suddenly with increasing vengeance, vape. Fine cigars and 
ageless pipe tobaccos are, after all, a world apart in how they are enjoyed, who 
they appeal to, and the audiences to which their manufacturers market. 

But in the tangled diversity of the broad tobacco industry, dominated by a 
small number of massive multi-nationals, yet enriched by dozens, perhaps hun- 
dreds of small and even tiny players, everyone's fortunes are all intertwined, 
even if their voices are heard unequally and their intentions broadly divergent. 

Hope and hard work continues in the efforts to secure a regulatory excep- 
tion for premium cigars through an act of congress. It’s on the one hand a “no 
brainer” for those whose lives center around, or are largely defined by, the 
complicated crafting or end-use sale and enjoyment of fine cigars. On the other 
hand, it seems a herculean task to convince sufficient legislators whose votes 
must be flipped to accept why one category of tobacco products should have zero 
oversight at from a health standpoint, and the mission becomes a bit cloudy. 

That's why, of course, the industry is simultaneously arguing that premium 
cigar and pipe regulation must acknowledge the myriad inherent differences in 
how the products are produced, marketed, and consumed achieving regulation’s 
stated goals. As they stand, the regulations are an ill fit, to say the least. 

Meanwhile, the evolution of the vape category—more properly, electron- 
ic nicotine delivery systems (ENDS)—crossed over with a vengeance into the 
realm of “unintended consequences,” raising red flags among health groups and 
regulators as youth usage soared. It seemingly caught those anti-establishment 
pioneers whose intentions were virtuous in their pursuit of transitioning cigarette 
smokers to a less harmful alternative off guard. Others seemed squarely intent on 
cashing in on the gold rush, blatantly violating trademarks, employing packaging 
and naming practices that would made even the most voracious critics of “big 
tobaccos” gasp with shock. Then, there's hard-and-true reality that big tobacco 
continues to embrace a wide range of next generation technologies and formats, 
from heat-not-burn, to snus to ENDS, all in explicit acknowledgment that ciga- 
rettes will continue to decline. But will they honestly ever vanish? 

As FDA regulations affecting cigars and pipe tobacco continue to come 
online, the most troubling is testing and reporting for harmful and potentially 
harmful constituents (HPHC), one that has drawn extensive criticism from the 
industry. First, FDA has failed to publish its guidance or list of HPHCs that it will 
require measurements for. Second, the diversity of the cigar category adds chal- 
lenges to the measurement of HPHCs. According to the Cooperation Centre for 
Scientific Research Relative to Tobacco (CORESTA), “consensus methods,” with 
defined repeatability and reproducibility, do exist for many of the 20 regulated 
HPHCs in cigarettes. However, these methods have not been shown to be fit for 
purpose for the analysis of cigars. In fact, CORESTA has developed recommend- 
ed measurement methods for only two HPHCs in cigars; standardized methods 
simply don’t exist for other HPHCs. 

Shielding the premium cigar and traditional pipe categories from the FDA’s 
crushing lack of category knowledge requires the industry to heavily scrutinize 
and monitor FDA’s approach to every tobacco product it regulates. 
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p Inter-Continental Trading Acquires Roxwell Brands 


MOUNT PROSPECT—Inter-Con- 
tinental Trading USA, Inc., 
manufacturer of the OHM, 752, 
Shargio and Kashmir brands, 
announced it has purchased 
the Roxwell and Westport pipe tobacco, 
cigarette tube, and filtered cigar brands from 
Romar International. 

“We've been committed to growth over 
the last several years, despite the turbulent 
OTP market," said Shargio Patel, President 
of Inter-Continental Trading USA Inc., a top 
manufacturer of pipe tobacco, cigarette 
tubes, and filtered cigars in the U.S. “We 
are excited of the potential the Roxwell 


NO AIA 





and Westport brands offer 
in terms of expanding our 
market penetration.” 

In a statement announcing 
the acquisition, Romas Mar- 
cinkevicius of Romar International, added, 
“| have always admired what Shargio has 
accomplished with the OHM and Shargio 
brands and look forward to seeing the 
same continued success with Roxwell and 
Westport." 

The Romar International brands included 
in the purchase are Roxwell Pipe Tobacco, 
Roxwell Cigarette Tubes, Westport Pipe 
Tobacco, and Westport Filtered Cigars. 





Altria Makes $12.8 Billion Minority Investment in Juul 


RICHMOND, VA.—Alltria Group, Inc. announced 
on Dec. 20, 2018 it signed and closed a $12.8 
billion investment in Juul Labs, Inc., the U.S. 
leader in e-vapor. The service agreements 
will accelerate Juul's mission to switch adult 
smokers to e-vapor products. Altria’s invest- 
ment represents a 35% economic interest in 
Juul, valuing the company at $38 billion. 

Juul will remain fully independent and 
have access to Altria's best-in-class infra- 
structure and services. As part of the agree- 
ments, Altria will provide Juul access to its 
premier innovative tobacco products retail 
shelf space, allowing Juul’s tobacco and 


menthol-based products to appear along- 
side combustible cigarettes. Juul’s flavored 
products will continue to only be available 
on Juul.com. 

In addition, Altria will enable Juul to reach 
adult smokers with direct communications 
through cigarette pack inserts and mailings to 
adult smokers via Altria companies’ databases. 

Finally, Altria will apply its logistics and 
distribution experience to help Juul expand 
its reach and efficiency and Juul will have the 
option to be supported by Altria’s sales orga- 
nization, which covers approximately 230,000 
retail locations. 








FDA’s Menthol Ban Proposal Draws Industry Fire 


WASHINGTON, D.c.—When the Food and Drug 
Administration (FDA) announced in Novem- 
ber that it will seek a ban on menthol tobac- 
co products, it elicited a host of responses. 
“When the FDA first examined men- 
thol in 2013, the published science did not 
support regulating menthol and non-men- 
thol cigarettes differently and the published 
science since then has not changed this situ- 
ation,” said Imperial Brands in a statement. 
"Any regulation of menthol in cigarettes 
must be done through the established com- 
prehensive rule-making process and must be 
based on a thorough review of the science 


while considering the unintended conse- 
quences of any rule. Failing to do so would 
mean any such action would not withstand 
judicial review,” Imperial Brands continued. 

Altria believes that a total ban on men- 
thol cigarettes or flavored cigars would be 
an extreme measure not supported by the 
science and evidence, said Murray Garnick, 
executive vice president and general coun- 
sel. “We expect that establishing prod- 
uct standards on menthol cigarettes and 
flavored cigars will be a multi-year, deliber- 
ative process, and we will be fully engaged 
throughout. 


Bits&Pieces 


> Altria Group, Inc. 
announced in early 
December that it would 
discontinue production and 
distribution of all MarkTen 
and Green Smoke e-vapor 
products along with Verve 
oral nicotine-containing 
products, citing current 
and expected financial 
performance of these 
products, coupled with 
new regulatory restrictions 
that burden Altria’s ability 
to quickly improve these 
products. The company said 
it will refocus its resources 
on “more compelling” 
reduced-risk tobacco prod- 
uct opportunities. 


> Blanco Cigars has 
entered the Asian market 
through an agreement with 
Malaysia-based distributor 
Emperor Cigars, initial- 

ly focusing on Blanco's 
Liga Exclusiva de Familia, 
Blanco Nine, and the 
Blanco Nine JT Limitado. 
The company's cigars are 
produced by Plasencia 
factory in Esteli, Nicaragua, 
and will expand to other 
Asian markets. 


> Tobacconist University 
has changed its appren- 
ticeship policies: Certified 
Retail Tobacconist (CRT) 
apprentices now have a 
maximum of 4 months 

to take the final certifica~ 
tion exam while Certified 
Salesforce Tobacconist (CST) 
apprentices have 12 months. 
Apprentices who fail to take 
the final exam during that 
period will have their listing 
deleted and have to reapply. 
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> Alex Goldman, House of Oxford 
Sentenced in $14M Conspiracy to 
Commit Tobacco Excise Tax Fraud 


Lit. — The corporate officer of the House of Oxford 
Inc., a New Jersey corporation, Alex Goldman, 43, of Great Neck, 
New York, was sentenced to three years in prison on Sept. XX, 

for conspiracy to commit tobacco excise tax fraud, U.S. Attorney 
McGregor W. Scott announced. 

In addition, House of Oxford was sentenced to two years of 
probation where it will be subject to search and required to have fi- 
nancial records monitored. Additionally, House of Oxford and Alex 
Goldman agreed to the civil forfeiture of approximately $14 million 
in assets that represented the proceeds of the fraud scheme 
including cash, various investments, vehicles, artwork, and jewelry. 

According to court documents, House of Oxford conspired 
with multiple individuals and other business entities operating in 
California to provide tens of millions of dollars in untaxed other 
tobacco products (OTP) to businesses with the knowledge that 
the OTP would be sold illegally in the state of California. In total, 
House of Oxford and Goldman, defrauded the State of California 
out of approximately $14 million in tobacco excise tax revenue. 

As a result of this case, approximately $14 million in forfeited 
assets were returned to the State of California through the U.S 
Department of Justice’s remission program. A large percentage of 





the proceeds of the excise tax are used to fund California's early 
childhood development program, First 5 California 
“This case is the result of a highly successful collaborative 

effort involving federal and state investigators and prosecutors, 
working side-by-side," said U.S. Attorney Scott. "The judgment 
handed down today should serve as a warning to those who con- 
sider stealing from the public. We will work hard to recover those 
funds and ensure that those responsible are held accountable.” 


> Swisher International to Close 
Jacksonville Cigar Factory 


JACKSONVILLE, FLA—Swisher International said that it is closing its 
sole U.S. cigar factory, located at its Jacksonville, Fla. headquar- 
ters, and moving manufacturing to an existing facility Dominican 
Republic. The closure will result in layoffs of 50 to 90 employees. 

Joe Augustus, Swisher International's senior vice president 
of global affairs at its corporate headquarters and manufacturing 
plant at 16th Street in Jacksonville, told the Florida Times-Union 
that the measures are the result of federal tax policy that makes 
it more expensive to produce cigars in the United States than in 
foreign regions. The transition has been underway for 

Augustus said Swisher warned five years ago that the com- 
pany would have no choice but to begin transitioning manufac- 
turing to the Dominican Republic if flawed federal tax policies, 
which make it financially beneficial to be a cigar importer rather 
than a manufacturer, weren't revised. Despite endless meetings 
with legislators amid warnings of job losses in Florida, the poli- 
cies remained in place. 

Swisher's headquarters will remain in Jacksonville. 














>Personnel Moves 


> Bahama Mamas, LLC has appointed 
premium cigar veteran Roy MacLaren 
as president and CEO of the company. 
MacLaren previously served as pres- 
ident of Villiger 
Cigars and as 
executive vice 
president of sales 
at Gurkha Cigars. 
He will report to 
the chairman of 
Potomac Tobacco 
Group, holder 

of the Bahama 


MacLaren 


Mamas trademarks. 

“Bahama Mamas has always had a 
unique appeal to cigar smokers who 
enjoy an affordable premium smoke 
Our goal moving forward is to update 
the brand’s current place in the market 
to be more relevant to today’s adult 
premium consumer,” says MacLaren 
"My first task has been to look back at 
the original blends and frontmarks, and 
find where quality and taste may have 
eroded over the years. As we fix that, 
the rest gets a lot easier." 


> Gurkha Cigars has named Christine 
Martinez de Castro as director of mar- 
keting and public relations, reporting 
directly to the CEO Kaizad Hansotia as 
part of Gurkha’s 
executive team. 
Martinez is respon- 
sible for planning, 
directing, super- 
vising, and coor- 
dinating all brand- 
ing, advertising, 
public relations, 
social media and 





Martinez 


marketing campaigns for the company. 
Martinez brings more than 20 years 

of experience to the position and has 
worked with a number of Fortune 500 
companies throughout her career, 
including Charles Schwab, BellSouth, 
Nokia, Visa International, and Delta 
Airlines. Previously, she served as CEO 
and president of CMC Public Relations, 
a boutique public relations and market- 
ing agency, where Gurkha was a four- 
year client. 





> Tobacco Media Group (TMG), 

the parent company of Tobacco Plus 
Expo, has hired Dawn Conger to join 
the event's management and opera- 
tions team. Previously, Conger served 
as vice president of operations at 

the International 
Premium Cigar 

& Pipe Retailers 
Association (IPCPR), 
a position she was 
promoted to in 
April 2018, while 
continuing to serve 
as senior director of 





trade show meet- Conger 





ings, having worked at the trade asso- 
ciation for over six years in all. Conger 
departed in July following the conclu- 
sion of the 2018 edition of the IPCPR 
Trade Show. 

“I've long-admired [TPE's] impact 
on the premium tobacco industry and 
am excited to bring my knowledge to 
the much-acclaimed TPE show,” stated 
Conger in an announcement from TMG 
“| have big ideas to directly benefit both 
exhibitors and buyers amidst the chang- 
ing industry needs, and | aim to offer top 
value to all who attend." TPE 2019 marks 
the 15th anniversary of the tobacco, and 
other products, trade show 
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> Calendar 


FEBRUARY 11-13, 2019 

TPE 2019 (Tobacco Plus Expo International) 

Las Vegas Convention Center, Las Vegas, Nev. Tobacco, 
vape, alternative, and general merchandise show; industry 
tracks including conferences and round tables. Contact: 
Trade Show Logic, (attendees) Caroline O'Carroll, Tel: (617) 
680-2554, Email: cocarroll@tradeshowlogic.com, (exhibitors) 
Hilary Manning, (805) 744-4216, Email: hilarymanning@ 
tobaccoplusexpo.com, Web: tobaccoplusexpo.com. 


FEBRUARY 16, 2019 

31st Annual St. Louis Pipe Show 

The Webster Groves Masonic Hall, Webster Groves, Mo;. 
show hotel Best Western, Kirkwood, Mo. A cocktail and 
refreshment welcome reception with pre-sales will be 
held the evening before. Contact: Show Coordinator, 
pipeshow2019@gmail.com 


FEBRUARY 17-22, 2019 

12th Annual ProCigar Festival 

La Romana and Santiago de los Caballeros, Dominican 
Republic. Premium cigar festival featuring cigar factory and 
tobacco farm tours, seminars and tastings, excursions, din- 
ner parties, golf tournament, poker tournament, and charity 
auction. Contact: ProCigar, Web: procigar.org. 





MARCH 17-21, 2019 

TAA 51st Annual Convention 

Casa de Campo, La Romana, Dominican Republic. Contact: 
Tobacconists’ Association of America, Tel: (770) 597-6264, 
Email: info@thetaa.org, Web: thetaa.org. 


MAY 4-5, 2019 

Chicagoland Tobacciana Show 

Pheasant Run Resort, St. Charles, Ill. Pipe and tobacco 
marketplace, seminars, silent auction. Pre-show opens May 
4; 6,000 sq ft smoking tent opens May 2. Contact: Craig 
Cobine, Chicagoland Pipe Collectors Club, porshcigar@aol. 
com, Tel: (630) 236-6202, Web: chicagopipeshow.com. 


JUNE 29-JULY 2, 2019 
IPCPR 87th Annual Convention 

and International Trade Show 

Sands Expo and Venetian Hotel, Las Vegas, Nev. Contact: 
International Premium Cigar & Pipe Retailers Association, 
Washington, D.C., Tel: (202) 621-8064 Email: info@ipcpr.org, 
Web: ipepr.org 


SEPTEMBER 20-22, 2019 
InterTabac/InterSupply 2019 

Messe Westfalenhallen Exhibition Centre, Dortmund, 
Germany. Web: intertabac.de. 





il 


U.S.A-Made 





HIGH QUALITY DISPLAY CIGAR HUMIDORS AND LOCKERS 


Follow us on Social Media 








We are now the proud owners of 
American Cigar Accessories 





HumidiFresh 
Cabinet Humidifiers 





CEZIO 

Walk-in. 
Humidor 
Humidier 








Retail Stores and Walk-in Humidors 


Casa de Montecristo, Dallas, Texas 


Displays & Cigar Lockers 






Crafted 
from 100% 

Spanish 
Cedar 
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COUNTRY 


SURGEON GENERAL'S WARNING: 
Smoking Causes Lung Cancer, 
Heart Disease, Emphysema, And 
May Complicate Pregnancy. 








Tobacco Plus Expo (TPE): 


Longer Show Will Span 


Three Days for 2019 


Tobacco Plus Expo, which celebrates its 15th year in 2019, has added a third 
day of exhibits and conferences, better accommodating its packed educational 
schedule and offering more floor time for attendees. 


ver since Kretek International ac- 
Biss: the TPE show in 2009, the 

Moorpark, Calif-based importer, 
marketer, and distributor of specialty 
tobacco products has employed a vari- 


ety of approaches to expand the trade 
show’s potential as showcase for a broad 





range of merchandise categories. 

Indeed, the show’s format has contin- 
ued to evolve, and in recent years the ex- 
hibit hall has been segmented into three 
major categories of merchandise—tobac- 
co, vape, and alternative—helping to bet- 
ter organize the “tobacco plus other mer- 
chandise” theme that has set the show 
apart for its 15-year history. TPE also 
stepped up its focus on developing the 
show’s ever-expanding and increasingly 
crucial conference schedule, partnering 
a few years back with the National As- 











sociation of Tobacco Outlets (NATO) for 
what is now an entire afternoon’s worth 
of legislative-focused conferences that 
squarely addre: 
fecting the industry combined with e 


the various threats af- 





pert analysis, 

To better accommodate this increas- 
ingly packed schedule, while still pro- 
viding retailers ample time to both walk 
the show floor and meet with exhibitors, 
as well as attend any or all of the 10 con- 
ferences, TPE spread out its exhibit hall, 
conferences, and social events over three 
days instead of two, ensuring attendees 
have ample opportunity to maximize 
their visit to Las Vegas. 

The result is perhaps one of the most 
comprehensive slate of activities in the 
show’s history. For tobacco product buy- 
ers, retailers can expect to take advantage 








New for 
2019, the 
TPE exhibi- 
tor catalog 
and show 
hedule f 
will be avail- 
able strictly 
digitally through a continuously updated 
interactive smart phone and tablet app that's 
available as a free 10S/Android download 














of deep show discounts on products they 
already buy, while keeping up to date 
on innovations they made not be familiar 
with, an opportunity to see what is new 
and learn first-hand why they should 
consider carrying these products in their 
shop. Thanks to the show’s February 
scheduling, it’s the perfect opportunity to 
get new products on the store shelves just 
in time for the spring cigar smoking sea- 
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“We let others 
worry about 
market trends, 
we just make the 
best cigars!” 


Vln Bile — 


Dunbarton Tobacco & Trust 
209 West River Rd, Unit 7 
Hooksett, NH 03106 


TRADESHOW PREVIEW 558 








son. In addition to legislative conferences 
of interest to the entire industry, an array 
of educational tracts are geared specif- 
ically for retailers to help them be more 
successful and profitable. Throughout 
the duration of the show, opportunities to 
network dominate each day. 

TPE 2019's keynote speaker cuts 
straight to the heart of tobacco retailing: 
Michael Herklots, vice president of retail 
and brand development for Nat Sher- 
man, is an expert in store merchandising 
and marketing, and will share how those 
efforts make a real difference to every re- 
tailer’s bottom-line in his conference ses- 
sion titled “How to Merchandise, Market, 
and Promote ina New FDA Landscape.” 

Vape and alternative products retail- 
ers can take advantage of all of the same 
benefits as tobacco retailers, from show 
floor deals on core inventory needs to 
one-stop-shopping for the full array of 
products any shop needs to be profitable 
in the year ahead including new category 
innovations and educational conferences. 

But, as an innovative and serendip- 
itous new bonus this year, every TPE 
2019 attendee badge allows free access 
to the Glass. Vegas Expo, an American 
“functional glass art” trade show that’s 
being held at the Westgate Las Vegas Re- 
sort & Casino, adjacent to the Las Vegas 
Expo Center. This bonus delivers adds 
even more value to attendees time and 
travel investment. 

TPE 2019 features 25 percent more 
exhibit hall floor space than last year, 
with more exhibitors, more products, and 
more deals to take advantage of, all in 
one place. With hundreds of new and re- 
turning vendors, thousands of fresh and 
proven products, exclusive deals, smart 
educational sessions, and fun networking 
opportunities, TPE markets itself as the 
“must-attend event for all tobacco retail- 
ers looking to grow in 2019.” 

From customer-favorite exhibitors 
like Kristoff, Rocky Patel, Davidoff, and 
Drew Estate, TPE 2019 provides the 
chance to see what's from leading manu- 
facturers—and everyone else—at the first 
big tobacco industry event of the year. 

In October, Tobacco Media Group 
(TMG), the parent company of TPE 
owned by Kretek International, hired 
Dawn Conger to join the TPE manage- 
ment team. Conger had previously 





SUNDAY, FEBRUARY 10 
12:00 p.m. - 6:00 p.m. Registration 


MONDAY, FEBRUARY 11 


8:00 a.m. — 5:00 p.m. Registration 
1:00 p.m. - 5:00 p.m, Show Floor Hours 








CONFERENCES: NATO INDUSTRY OUTLOOK 


1:30 p.m. Tobacco Market Trends 
Don Burke, Management Science 
Associates 


2:30 p.m. Tobacco Legislative 
and FDA Regulatory Update 
Thomas Briant, NATO 


3:30 p.m. Walll Street Update 
on the Tobacco Industry 
Bonnie Herzog, Wells Fargo Securities 


4:30 p.m. NATO Cocktail Reception 


8:00 p.m. - 11:00 p.m, Glass.Vegas 
Live Music and Party, Westgate Hotel 
8:30 p.m. - 9:15 p.m. Hirle 
10:00 p.m. - 11:00 p.m. Ganja Farmer 





9:30 a.m. - 3:30 p.m. Registration 
10:30 a.m. - 5:00 p.m. Show Floor Hours 


CONFERENCES; MERCHANDISING, 
MARKETING, AND INNOVATION 


11:00 a.m. How to Merchandise, Market, 
and Promote in a New FDA Landscape 
Michael Herklots, Nat Sherman. 


12:00 p.m. Driving Profits, Inventory 
Management, Point-of-Sale Systems, and 
‘Customer Loyalty Programs 

Terry Gallagher, Moderator; Doug Nolan, 
John Griffin, FasTrax Solutions; Tom Allen, 
Smoker Friendly. 


served as vice president of operations 
and senior director of trade show and 
meetings for the International Premium 
Cigar & Pipe Retailers Association (IP- 
CPR), where for over six years she fo- 
cused as the event and tradeshow plan- 
ner for the industry's largest premium 
tobacco products trade show. “She knows 
premium tobacco and she knows trade- 
shows,” said TPE in an announcement. 
“And we know that she’s going to make 





1:00 p.m. How Innovation Is Changing 
the Vape Category 
Brittani Cushman, Moderator; Brendan 
McDermott, Solace; Zach Bader, MMS/Bo; 
Jacopo D’Alessandris, EAS/Swisher Intl; 
Bryan Haynes, Troutman Sanders 


2:00 p.m. A-to-Z of CBD 
‘Speakers TBA 


5:00 p.m, TPE Industry Night Party 
WEDNESDAY, FEBRUARY 13 


9:30 a.m. - 3:00 p.m. Registration 
10:30 a.m. - 4:00 p.m. Show Floor Hours 


CONFERENCES: PROFITS, PARTNERSHIPS, 
AND EMERGING TRENDS 


11:00 a.m. Best Practices Executing Core 

Tobacco Categories in the C-Store Market 
Angel Abcede, Moderator; Bill McCloskey, 
Rmarts; Paul Casadont, Chevron/Extra 
Mile; John Zikias, JAZ Enterprises; Henry 
Roemer, Kretek international; 


12:00 p.m. The Power of Partnerships: 

How to Leverage Vendor Relationships 

to Grow Your Business 
Glynn Loope, Moderator; Michael Frey, 
Montecristo Lounge and Cigar Box; Rick 
Baker, Tobacco Grove; Jeff Borysiewicz, 
Corona Cigar 


1:00 p.m. CBD; Capitalizing on Emerging 
Trends and Mitigating Risk 
Jennifer Pellet Gelfand, Moderator; 
Arnaud Dumas de Rauly, /SO Vapor 
Products; Case Mandel, Cannadips; 
Cameron Forni, Cura CS 


‘Al TPE educational sessions, parties, and receptions 
are held on the show floor. 


TPEI9 


INTERNATIONAL — 





premium tobacco shine at our show. 
Come see who she brings in, and what 
products they'll be offering, Your store 
shelves will never look better for the up- 
coming spring smoking season.” 





TPE 2019, Tel: (888) 997-5434, Email: 
cocarroll@tradeshowlogic.com (attend- 
ees); dawnconger@tobaccoplusexpo. 
com, Tel: (850) 228-3775 (exhibitors), 
Web: tobaccoplusexpo.com. 
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YOUR CUSTOMIZED 
ROLLING PAPERS 
PRODUCER SINCE 1910 





Roll4You, s.r.o. is a leading private label rolling paper 
supplier to the global market. The company combines 150 
years of cigarette paper making with the latest production 
processes, top technology, and co-operation with 


international tobacco companies 


The company’s factory in the Czech Republic is situated in the 
beautiful foothills of the Jeseniky Mountains in North Moravia 
This mill with three paper machines was founded in 1861. The 
mill is fully upgraded and continually invests in the latest R&D 
facilities to improve its expertise. Environmental compliance 
is of prime importance and quality systems are certified with 
ISO 9001 and ISO 14001. Additionally, the raw materials 
responsibly sourced and certified by PEFC and 

FSC — Chain of Custody. 


Roll4You has been a rolling paper specialist since 1910. 
producing customized products. Customers can choose 


i” 


miRol4you 


2 


from regular to slow burning cigarette paper grades, made 
from a choice of fibres - wood, textile, mixed cigarette paper - 
in various weights, ranging from 12 g/m? up to 23 g/m?. All in 
all, over 30 paper grades are at your disposal to choose from 
And a rolling paper is not complete without an excellent gum - 
Acacia or other Natural gums 


Finally, your brand in rolling papers can be produced 
in a complete line of sizes, such as: 


Shorts 

Shorts Cut Corner 

Shorts Double Window Booklets 
« 114,112 

«King Size Slim 

«King Size Regular 

+ Rolls 


You can find more information at www.roll4you.com 
or contact directly roll4you@delfortgroup.com 








REGULATION FOCUS: 








Flavored Tobacco Products 


in FDA’s Crosshairs 


FDA announces measures against flavored tobacco products, stopping 
short of a ban but introducing uncertainty across merchandise 
segments. >BY BRYAN M. HAYNES 


ollowing a recent Centers for Dis- 
F= Control and Prevention report 

indicating that 1.5 million more mi- 
nors are using e-cigarettes this year com- 
pared to last year, the Food & Drug Ad- 
ministration (FDA) recently announced 
some policy changes that are stated to 
deter youth access to flavored tobacco 
products, These policy changes reflect a 
multi-faceted approach on flavored prod- 
ucts, and include the agency’s stated in- 
tention to issue proposed rules banning 
sales of menthol cigarettes and flavored 
cigars, while also restricting access to 
flavored electronic nicotine delivery sys- 
tems (ENDS) in certain locations. 

With its revised policy, the agency 
stopped short of a ban on flavored e-cig- 
arettes by stating that it would make fla~ 
vored ENDS subject to a revised Premar- 
ket Tobacco Product Application (PMTA) 
deadline. In other words, the FDA indi- 
cated that it intends to change the PMTA 
deadline earlier than the current August 
8, 2022 deadline for ENDS products on 
the market as of August 8, 2016. Under the 
FDAS revised policy, all flavored ENDS 
products (other than tobacco, mint, and 











menthol flavors or non-flavored prod- 
ucts) must be sold at retail in age-re- 
stricted venues, and, if sold online, under 
heightened practices for age verification. 
The FDA states it will be working to iden- 
tify these tighter measures for age verifi- 
cation to prevent youth access via online 
sales, and that the agency plans to issue 
“best practices” for industry soon, likely 
in the form of draft guidance. The result 
is that flavored ENDS products would 
not be available in retail locations where 
people under the age of 18 are permitted 
(with the exception of tobacco, mint, and 
menthol flavored ENDS). 

As for the restriction of minors at re- 
tail locations, the FDA has not yet pro- 
vided detailed guidance on what age 
verification activities must be undertak- 
en at the physical location to adequately 
prevent minors from entering. This also 
raises other issues that would need to be 
addressed down the road. For instance, if 
a minor provides a false ID and illegally 
enters the store to purchase a flavored 
ENDS, who is liable? Would FDA pursue 
enforcement action against both the retail- 
er and the tobacco product manufacturer? 








Avail Vapor, LLC of Richmond, Va., is one of 
the country’s largest e-cig retailers, operating 
101 stores in 12 states, concentrated in the 
southeast U.S. Proposed FDA rules would have 
significant impact on ENDS retailing. 


Certain FDA guidance states that man- 
ufacturers may be held liable for retail vi- 
lations if the manufacturer continues to 
supply tobacco products after knowledge 
of the retailer’s violation. Whether this 
guidance is enforceable is debatable, but 
the FDA has stated that even a section of 
an establishment that adequately prevents 
entry of minors under 18 would suffice, 
provided it prevents minors from view- 
ing or accessing flavored ENDS products. 
Again, it is unclear what physical barriers 
are required to separate a section of the 
establishment from the rest (e.g., a simple 
curtain with a sign, an area blocked off 
with a partition, etc). 

The FDA also plans to advance a No- 
tice of Proposed Rulemaking that would 
seek to ban menthol in combustible to- 
bacco products, presumably including 
cigarettes, cigars, and traditional pipe 
tobacco, as would be informed by the 
comments on the FDA’s Advanced No- 
tice of Proposed Rulemaking (ANPRM). 
The FDA is also apparently going, to 
propose a rule to ban flavors in cigars. It 
is not clear whether the policy would 
ban only “characterizing flavors” (as is 
the case with cigarettes) or whether it 
would ban all flavor additives in cigars. 
Finally, the FDA states that it will con- 
tinue to aggressively pursue enforce- 
ment action against ENDS products that 
are asserted to be marketed or appeal- 
ing to children. The FDA states that it 
intends to issue guidance shortly that 
provides additional details, including 
what the agency might consider an 
“age-restricted” location, what it might 
consider “heightened” age-verification 
online, and timeliness for when FDA in- 
tends to implement these policies and to 
issue proposed rules. 








Troutman Sanders Tobacco Team, 
Troutman Sanders LLP, 1001 Haxall 
Point, Richmond, Va. 23219, Tel: (804) 
697-2206, Fax: (804) 697-1339, Web. 
www.troutmansanders.com, Email: 
bryan.haynes@troutmansanders.com. 
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SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disea 
Emphysema, And May Complicate Pregnancy. 














ASSOCIATION SNAPSHOT 





CAA: Protecting All 
Types of Cigar Interests 


For over 80 years, the Cigar Association of America has represented 
the interests of manufacturers and the industry at large, but its role is 
more crucial than ever in today’s environment. >STAFF REPORT 


s the national trade organiza- 
tion of cigar manufacturers, 
importers and distributors as 


well as major suppliers to the industry, 
the Cigar Association of America (CAA) 
has been involved with legislative and 
regulatory issues in the U.S, for more 
than three-quarters of a century. The 
group was established in New York City 
in 1937 as the Cigar Manufacturers of 
America, though its roots extend back 
before the turn of the previous century. 

“I’m proud to be part of that history 
and energized to be leading CAA at this 
time in our history,” says Craig William- 
son, CAA President. “These are chal- 
lenging times for our members and our 
customers, and we've given CAA mem- 
bers only one expectation: that we will 
be fighting for them 24/7 in Washington 
and across the country.” 

The CAA has been working hard be- 
hind the scenes for years, but its mission 
is more important than ever as its role 
has become increasing visible. 

The association welcomes its mem- 








bers, the industry at large, cigar enthusi- 
asts, or any American that believes that 
enjoyment of cigars is an adult choice 
that should be protected, to visit the as- 
sociation’s website at cigarassociation.org 
frequently for the latest news and infor- 
mation affecting cigars in the US. 

In November, the association extend- 
ed the term of Javier Estades, its chairman 
of the board of directors, for an additional 
year. Estades, who serves as the president 
and CEO of Tabacalera USA Inc—which 
oversees Britain-based Imperial Brands 
PLC’s premium cigar operations in the 
including Altadis US.A., Inc. and 
800-JR Cigar, Inc—has held the position 
since November 2015. at the time of his 
appointment, Estades became the first 
“non-American” to head the association 
in its 75-year history. At the time Estades 
described the development as a recogni- 
tion of Tabacalera’s history in the world 
of premium cigars, “which reaffirms to us 
our need to continue working to protect 
and defend the rights of the industry and 
the consumers in this important market.” 





CAA counts among its members the 
largest, most influential, and most pas- 
sionate cigar markers in the U.S. market, 
including AJ Fernandez Cigar Co., Chey- 
enne International, LLC, CLE Cigar Co., 
Davidoff of Geneva USA, Inc., General 
Cigar Company, Geronmino Cigars, J.C. 
Newman Cigar Company, JRE Tobacco 
Company, P.T. Djarum, Scandinavian 
Tobacco Group Lane LTD., Swisher In- 
ternational, Inc., Tabacalera La Alianza 
(EPC Cigar), Tabacalera Perdomo S.A., 
Tabacalera U.S.A., and Villiger North 
America. Another 30 members partici- 
pate in the cigar industry as distributors, 
importers, mail order retailers, tobacco 
suppliers, and allied industry suppliers: 

CAA has spent more than 75 years 
helping to ensure a strong, vibrant, and 
growing cigar industry. Cigars are more 
than a great American tradition — they 
are a powerful contributor to the Amer- 
ican economy, responsible for billions of 
dollars in annual revenue and hundreds 
of thousands of quality jobs. 

CAA advocates for the cigar industry 
through a national network of legislative 
specialists who work in state- 
ses and city halls all across America 
to ensure the rights of the cigar industry 
and its customers are protected. What 
makes CAA unique is that it works for 
the best interests of the entire cigar in- 
dustry — from small, machine-rolled ci- 
gars to higher-end premium cigars. 

CAA believes that the cigar industry 
speaks best when it speaks with a unit- 






ed, clear voice that represents the entire 
market. CAA ensures the cigar industry 
always has a place at the table on key is- 
sues such as tax fairness and the regula- 
tion of tobacco products. The association 
works to keep policymakers constantly 
abreast of the impact of proposed laws 
and regulations in the cigar market. 
While CAA establishes and pursues 
its own missions, it has partnered with 
the International Premium Cigar & Pipe 
Retailers Association (IPCPR) and Cigar 
Rights of American (CRA) on several 
key initiatives around the country, in- 
cluding legal action against the FDA. 





Cigar Association of America, Tel: (202) 
223-8204, Web: cigarassociation.org. 
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PRIVATE LABELING & MANUFACTURING SERVICES 





PH overonr HOLDINGS 


FOR USE WITH LEGAL NON-TOBACCO FILLER LIKE KUSH® HERBAL BLEND 


pigs es — 
















T » l pes { D ec i) 
NOTOBACCO  NONICOTINE "SACI (CLs sed 
| HERBAL WRAPS & AA 
CONICAL PRE-ROLLED 








SEE FULL LINE AT: 
KushHerbalWraps.com 


FLAT SHEETS 
PAPER CONE 
HEMP CONE 


HEMP WOVENS 


DESERT DISTILLING 


desertdistilling.com | 760.770.3135 








SWISHER 





n October 18, 2018, the U.S 
Food and Drug Administration 
(FDA) announced its Fall 2018 


Unified Agenda laying out the agency's 
top regulatory priorities for the coming 
year, The agenda specifically includes a 
potential product standard that would 
ban the use of characterizing flavors in 
all cigars. 

‘A tobacco product standard is a 
power granted to the FDA by Congress 
through the Family Smoking Prevention 
and Tobacco Control Act (TCA) that al- 
lows the agency to limit or ban an ingre- 
dient or constituent in a tobacco product 
or tobacco smoke. 

According to the FDA's Unified 
‘Agenda announcement, a ban on char- 
acterizing flavors would include pre- 
mium cigars, domestic cigars, cigarillos 
and little cigars. In the original deeming 
regulations that extended the FDA’s au- 
thority to cigars, pipe tobacco, electronic 
cigarettes/vapor products, and hookah 
tobacco and which went into effect on 
August 8, 2016, the FDA stated that “[t] 
© address concerns with the growing 
flavored cigar market and its impact on 
youth and young adult initiation with to- 





EDA Considers Ban on 


Characterizing Cigar Flavors 


Two separate threats are in play regarding flavored cigars, either of 
which could result in new regulations that would apply to all categories 
of cigars, from little to premiums. >BY THOMAS BRIANT 






Tan SWEETS. oi 


Gad 





bacco products, FDA is announcing here 
that it intends to issue in the future a pro- 
posed product standard that would pro- 
hibit characterizing flavors in all cigars, 
including cigarillos and little cigars.” 





use of characterizing flavors in all cigars. 
These steps include drafting a proposed 
regulation, having the proposed regula- 
tion reviewed by the White House Office 
of Management and Budget (OMB), re- 
questing the public and tobacco indus- 
try members to submit comments on 
the proposed regulation, reviewing the 
public comments, drafting a final regu- 
lation and making any changes based on 
comments received from the public and 
the industry, seeking final OMB review 
and approval, and publishing the final 
regulation with an effective date. NATO 
will monitor any newly proposed FDA 
regulations and alert its members to 
such proposed rules and how to submit 
comments to the proposed restrictions. 
The Fall 2018 Unified Agenda is 
separate and different from the FDA’s 
Advanced Notice of Proposed Rulemak- 
ing (ANPRM) regarding premium ci- 
gars that it issued earlier this year. This 
ANPRM sought information to define 
what is a premium cigar and about use 
patterns of premium cigars. These use 
pattern questions included: the average 
age that consumers started smoking pre- 
mium cigars, the age range of adults that 
smoke premium cigars, whether adults 
started smoking premium cigars after 








> A ban on characterizing flavors would include 
cigarillos, premium, domestic, and little cigars. 


The new Fall 2018 Unified Agenda 
is the announcement from the FDA two 
years after the deeming regulations went 
into effect that it now plans to consider 
a proposed regulation that bans the use 
of characterizing flavors in all cigars. In 
the TCA, “characterizing flavors” are de- 
scribed as an “herb or spice, including 
strawberry, grape, orange, clove, cinna- 
mon, pineapple, vanilla, coconut, licorice, 
cocoa, chocolate, cherry or coffee.” How- 
ever, since a proposed regulation banning 
the use of characterizing flavors in cigars 
has not yet been drafted or issued by the 
FDA, the exact flavors that a proposed 
regulation would ban are not yet known. 

There are a number of steps that the 
FDA would need to take in order to fi- 
nalize a regulation that would ban the 








consuming other tobacco products first 
or smoked premium cigars and then 
move onto other tobacco products, and 
the number of premium cigars smoked 
per day, per week, and per month. 
Either the FDA’s Fall 2018 Unified 
Agenda or information from comments 
submitted in response to the ANPRM 
could result in new regulations proposed 
by the FDA onall cigar categories. 





Thomas Briant is 
executive director 
of the National 
Association of 
Tobacco Outlets 
(NATO), Toll-free: 
(866) 869-8888, Web: 
www.natocentral.org. 
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PREMIUM CIGARS 


Satisfy your tatste buds with premium, 
hand-rolled cigars from the 
1 DYoyonvbub Certo \<cypyels) Cen 
Try a Belmore Maduro or Belmore 
Connecticut cigar today. 
MADURO 
CONNECTICUT 


6 





PREMIER 


MANUFACTURING, INC EXCLUSIVE DISTRIBUTOR 800-272-8656 


>>> CHEW, SNUS 
& E-SMOKES 


Smokelessurpaze 








P Nicopure Names Syndicate as Master Distributor 
vamea—Nicopure Labs announced it has named Syndicate Global Distribution as its 
master distributor partner, effective December 2018. 

Under this agreement, Syndicate is now the exclusive master distributor for all 
brands manufactured by Nicopure, including its flagship brand, Halo, as well as eVo 
and Purity. The Florida-based manufacturer says partnership will allow Nicopure 
to continue its focus on manufacturing quality vaping products and supporting its 
brands, while Syndicate will distribute Nicopure's family of brands worldwide. 

"We're pleased to name Syndicate as our master distributor,” said Jeff Stamler, 
CEO of Nicopure Labs. “Syndicate has the scale, infrastructure, and experience to 
promote our brands and make them a market leader throughout the world.” 

With distribution facilities in the U.S., Europe, 
and China, Syndicate is a global supply chain part- 
ner that delivers best-in-category vaping products 
and dedicated, localized sales and support with 

Lo the goal of providing a total solution to customers 
‘OBAL DISTRIBUTION 
globally, said Nicopure in a statement 

Syndicate Global Distribution is a master distributor that was founded in 2017, 
providing customers with a global supply chain partner distributing to over 100 
countries worldwide, It has distribution and operation facilities in the United States, 
Europe, and China 

Nicopure Labs, LLC is an industry leading e-liquid manufacturer that produces 
e-liquids at its best-in-class 110,000-sq. ft. manufacturing and distribution facility in 
Gainesville, Florida utilizing a 10,000-sq. ft. ISO 7 clean room. 

Nicopures Labs, Trinity, Fla., Web: nicopure.com; Syndicate Global Distribution, 
Tampa, Fla,, Web: syndicatedistribution.com. 








> Improved Bo Pod System Returns 
MMS Distribution, the U.S. distributor of French 
closed-system vaping company Bo Vaping, has re-intro- 
duced the sleak nicotine salts system to the U.S. market. 
produced using a vastly improved manufacturing process 

“One of the top complaints that saturates the vaping 
market is leaking e-juice,” said a company spokesperson. 
Pesky leakage issues are not a concern thanks to the pro- 
prietary design of disposable Bo Caps, otherwise known 
as pods, that contain 1.6ml of U.S.-made e-liquid. They 
are made with nicotine salts, instead of “freebase” nico- 
tine found in many traditional e-liquids, and offer 35mg 
of nicotine without being too harsh and can deliver a 
more satisfying nicotine hit per puff that closer resembles 
traditional cigarettes. 

Currently, the Bo Cap flavors include Fresh Cut Tobacco, | See Mint Ice Menthol, 
Kiwiberries Ice, Fresh Mango, Jelly Mixed Berries, and Apple Juice 

The Bo Vape device features a soft touch surface, built in temperature controls (miti- 
gating burnt-out coils), and a powerful 380 MAH battery that charges in only 15 minutes, 
and can be used while charging. An optional portable charging station can recharge Bo 
up to four times. 
BO Vaping, Garden City, N.Y., Email: contact@bovaping.com Web: bovaping.com. 














Nicopure Rolls Out 
Atomic Salts Eliquids 


Atomic Salts is a new line of 
e-liquids crafted in the U.S.A. by 
Nicopure, a leading manufacturer 
of e-liquids. Marketed as “e-liquid 
gone nuclear,” Atomic Salts are a 
50/50 PG/VG blend that delivers 
“megatons of flavor and a throat 
hit that takes no prisoners," says 
the manufacturer. The liquids use a 
nicotine salts formulation, and are 
available in two nicotine strengths 
35mg/ml (3.5%) or S0mg/ml (5%). 
Nicotine salts e-liquids are not 
intended for sub-ohm vaping 
systems, but rather refillable pod- 
based systems and other low-out- 
put vape atomizers and mods 
Atomic Salts e-liquids are 
pre-steeped and packaged in 
bottles that include tamper-evi- 
dent seals, child-resistant caps, 
lot coding, and best-by dates. 
They are made from U.S. phar- 
macopoeia-grade propylene gly- 
col and glycerin, natural and arti- 
ficial flavorings, and L-Nicotine. 
Six flavors are offered: Cherry 
Bubble Gum, Evermint Menthol, 
Lemon Freeze, Mango Mint, 
Tobacco Bliss, Vanilla Custard, 
packaged in either 30ml ($13.99 
retail) or 60m! ($24.99 retail) 
drip-tip bottles 
Syndicate Global Distribution, 
Tampa, Fla. Toll-free: (800) 953- 
8202, Email: info@syndicatedistri- 
bution.com, Web: syndicatedistri- 
bution.com. 
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p Sutliff Tobacco Company Launches Crumble Kake, 
U.S. Producer’s First-Ever Premium Pressed Line 
Pressed blends are a hot item in the pipe tobacco marketplace currently, and Sutliff 
Tobacco Company has launched its first-ever premium pressed line 

The Crumble Kake line has launched initially in three blends under the 
Richmond, Virginia-based manufacturer's Specialty Blends series. Each mixture is 
pressed into an old fashioned crumble cake format, and packaged in 1.5 oz tins 

Red Virginia consists of aged red Virginia's pressed into a vintage crumble cake 
providing an exceptionally sweet and smooth smoke. 

English #1 is an age-old crumble cake style con- 
sisting of mature red Virginias, Latakia, Burley, and 
Oriental tobaccos that's a true Balkan style blend 
ideal for any English smoker. 

Va Perique features generous amounts of 
Perique combined with Black Cavendish and 
a variety of mature red Virginias to 
create a Va-Per lover's dream. 
Sutliff Tobacco/Mac Baren 
Tobacco, Richmond, Va., 

Tel: (704) 796-3520, Email 
kdinkins@sutlff-tobacco.com, 
Web: sutliff-tobacco.com 














> Moonshine Pipe Unveils Morta in Devil Anse Shape 
"We finally made a Morta Devil Anse, 
and it's pretty awesome,” announced 
Moonshine Pipe Co., a brand of 
Tennessee-based Briarworks USA 

Bog Oak, often referred to as 
Morta, is wood that comes from tree 
trunks that have been underwater for 
hundreds or thousands of years. The minerals and iron in the water combine with 
the tannins in the wood, darkening it to an almost black color. “It’s rare, expensive, 
and it's really cool," says the manufacturer. "The Morta we used for these pipes 
comes from Ukraine and has been dated to over 5,000 years old. We finish the wood 
with a light sandblast to feature the unique grain pattems and texture. It's a great 
alternative to using briar, and smokes fantastically.” 

Originally a factory shape that dates to the early days of briar pipes, the Devil 
Anse shape found a new name and popularity in recent years due to its appearance 
as the favorite pipe of Devil Anse Hatfield in the History Channel miniseries Hatfields 
& McCoys. “It’s a charming, stylish, and compact shape that works equally well at 
home or on the go. The Moonshine Devil Anse was designed to capture the size and 
style of the pipe from Hattields & McCoys and has quickly become one of our most 
popular shapes,” says the manufacturer. The pipe measures 4 inches in length by 
1-1/2 inches wide and 1.6 inches tall, weighing about 1 ounce. Suggested retail, $149. 

A choice of black, white, amber, tortoise, or coffee (shown) stems are offered. 
Moonshine Pipe Co./Briarworks USA, Columbia, Tenn., Tel: (931) 223-8985, 

Email: pete@briarworksusa.com, Web: briarworksusa.com. 












Starbuzz Debuts NAR 
Heat Management 
Head for Hookahs 


Starbuzz has introduced the NAR 
Head, a heat management system 
that offers hookah enthusiasts greater 
control over the charcoal and flavor 
output used in their smoke sessions. 

The NAR Head is made with 
heavy-duty construction that uses 
conduction and convection to 
transfer heat. The built-in ther- 
mometer allows users to monitor 
the temperature of hookah ses- 
sions precisely, and to adjust as 
desired with a rotating air vent 
screen, Users can smoke sooner by 
pre-heating the bottom plate on a 
coil burner while warming charcoal 

The two-piece metal housing 
ensures that coals stay lit and com- 
pletely prevents ash fallout onto 
the shisha, resulting in pure flavor 
and no coal taste. Each piece has 
its own detachable rubber handle 
to allow for an easy, safe, and clean 
set-up as well as removal. 

Each NAR Head includes a pad- 
ded travel case for secure transport. 
Starbuzz Tobacco, Inc., Garden 
Grove, Calif., Tel: (714) 995-4119, 
Email: sales@starbuzztobacco.com, 
Web: starbuzztobacco.com. 
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THESE EXCLUSIVE SERVICES HELP YOU PROVIDE PREMIERE 
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Premium Tobacco Processing powered by NUVO 
Merchant Services 

Credit card processing program designed specifically 
for tobacco retailers and manufacturers at the most 
competitive rates and unrivaled support. 





Cigar Insurance USA 
Expand your coverage and lower your rates to get the 
best protection for your store, warehouse and office. 





= DirecTV for Business from National Satellite Center 
—— Now you can get DirecTV for your store or lounge and 
I D I RECTV save up to $1,200 per year while getting access to the 


best viewing packages. 





= Plus, the IPCPR Meridian One Member Discount Benefits 
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Brandnews 


>>> TOBACCO PRODUCTS & 
MANUFACTURER PROMOTIONS 








p> Gran Habano Unveils Corojo #5 Gran Reserva 2012 


The father-and-son team of Guillermo and George Rico offi- 
cially released the Gran Habano Corojo No. 5 Gran Reserva 
2012, produced at the family’s G.R. Tabacaleras Unidas, 
S.A. factory in Honduras 

Gran Habano’s Gran Reserva cigars are made 
using the top 10 percent best leaf from the yearly 
crop and aged for an extra seven to eight years 
prior to the cigar being rolled. The finished cigars 
are then aged for an additional four to six years. 

The 2012 installment has been aged an additional 
three years longer than any other prior Gran Reserva release. 
George Ric says these cigars offer a bold new experience in full-bod- 
ied premium cigars made with vintage tobaccos. “Expect a remarkably smooth, earthy 
and spicy smoke, accompanied by notes of sweet wood and espresso for this aged 
smoke,” he says. This releases blend features Nicaraguan and Cost Rican fillers, with a 
Nicaraguan binder and wrapper. 

The Gran Reserva 2012 is available in five sizes, presented in 20 count boxes: Corona 
Gorda (5 5/8 x 46), $8.10 each at retail; Gran Robusto (6 x 54), $8.60 each; Imperial (6 x 
60), $9.40 each; Czar (6 x 66), $11.10 each; and Grandioso (7 x 70), $11.50 each. 

Gran Habano, Doral, Fla., Tel: (305) 436-5960, Web: ghcigars.com. 










> Nat Sherman International Expands Timeless 
Panamericana Distribution to All Retailers 

In November, Nat Sherman 
International began expanding distri- 
bution of their Panamericana blend 

to make it available all of its retail 
accounts. Initially launched in 2014 as 
an exclusive cigar for the company’s 
flagship Townhouse located on 42nd 
Street in Manhattan, the seven-cigar 
line has been part of the TAA Exclusive 
Series since 2015, available only to 
retail members of the Tobacconists 
Association of America. 

"This is an incredibly unique 
blend," said Michael Herklots, vice 
president of Nat Sherman International. “The Panamericana has been very 
successful in the humidors of TAA members. Thanks to their support and the 
enthusiasm of their customers, it's time to expand distribution to all of our valu- 
able retail partners.” 

Packed in lacquered cedar boxes of ten cigars, the Nicaraguan-made Timeless 
Panamericana features a Sumatra wrapper from Ecuador, binder from Nicaragua, 
and fillers from Costa Rica and Nicaragua. The cigars range in price from $975 to 
$13.45 per cigar and include Secretos (4 X 40), Robustico (4 X 54), Epicure (5 X 50), 
Belicoso Fino (5.5 X 52), Cervantes (6 X 43), Gordo (6 X 60), and Julieta (7 X 48). 
Nat Sherman International, Englewood, N.J., Web: natshermanintl.com. 








Winston Black, New 
Extension from ITG 


Winston Black, a new premium ciga- 
rette in the tradition of the legendary 
Winston brand, debuted in August 
from ITG Brands. 

Combined with a smooth, bal- 
anced, full-flavor taste, Winston 
Black is a product that will “turn a lot 
of heads,” said Michael Graves, ITG 
Brands cigarette brand director. 

“Winston Black creates a new 
point of entry for competitive adult 
smokers to discover, or rediscover, 
the brand,” Graves said. 

Winston was introduced in 1954 

and named after the city where R.J. 
Reynolds was located. It became the 
first nationally 
popular filtered 
cigarette. From 
the mid-60s to 
the mid-70s, 
Winston was 

the best-selling 
cigarette in the 
nation until it 
was supplanted 
by Marlboro, ITG 
Brands expects 
positive momentum for Winston Black 
as consumer awareness rises due to 
retail signage, direct mail, website 
information and emails. 

Winston Black is available in 
king size and 100s in a cork filter tip. 
Packaging features an embossed 
texture and a sleek honeycomb 
pattern that should stand out on 
shelves, with a striking black-and-red 
color scheme. 

Since ITG began selling it in 
2015, the Winston brand has grown 
across the U.S., the company says. 

It introduced another new member 
to the brand family in April of 2017, 
when it launched Winston Select. 
ITG Brands, Greensboro, N. 
Tel: (336) 335-7000, Email: 
Connect.itgbrands.com. 
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Brandnews 





P Royal Agio Cigars Re-Releases Limited Edition 
Balmoral Afiejo XO Lancero FT 


Royal Agio Cigars USA has re-released the Balmoral Afiejo XO Lancero FT Edicién 
Limitada. Shipments to retailers began mid-November. 

Originally released during the 2016 IPCPR, the Balmoral Afiejo XO Lancero Flag 
Tail (FT) Edicién Limitada is once again being offered in limited quantities, with a 
total of only 500 individually numbered 10-count boxes being produced. Availability 
is being limited solely to the U.S., 
with distribution priority given to 
existing Balmoral retailers. 

The Balmoral Afiejo XO Lancero 
FT (7 x 40, $12.95 suggested retail) 
features Nicaraguan, Dominican, and 
exclusive Brazilian Mata Norte fillers, 
with a Dominican Olor binder and 
a Brazilian Arapiraca wrapper that 
deliver complex notes of cedar, cacao. 
and peppery spices that finish with a 
smooth, underlying natural sweetness. 

"We are very excited for this re-re- 
lease based on the previous success 
of this sought-after vitola and because 
the size and shape of this cigar pro- 
vides a unique way to experience the sophisticated and complex Balmoral Anejo XO 
blend,” said Boris Wintermans, 4th Generation CEO for Royal Agio Cigars. 

The Balmoral Anejo XO Lancero FT, like the rest of the Balmoral Anejo XO portfo- 
lio, is handcrafted at the boutique Royal Agio cigar factory in San Pedro de Macoris, 
Dominican Republic. Balmoral Afiejo XO blends are also offered in five regular pro- 
duction vitolas: Torpedo MkS2 (6 % x 52, $11.25 each), Gran Toro (6 x 52, $10.50), 
Rothschild Masivo (5 x 55, $9.75 each), Corona (5 7/8 x 42, $9.00), and Petit Robusto 
FT (4 1/4 x 48, $8.50). 

Royal Agio Cigars USA, Bradenton, Fla., Tel: (941) 896-6969, Email: info@agiocigars. 
com, Web: agiocigars.com. 
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White Owl’s New 
Limited Edition White 
Russian Cigarillos 

White Owl White Russian, the brand's 
latest Limited Edition flavored cigaril- 
lo offering, serves up the sensation of 
a “cool, creamy cocktail” in the form 
of a rich, satisfying smoke. “It's filled 
with a flavor that goes beyond vanil- 
la, for a taste of something extra that 
those who love flavored cigarillos will 
be sure to drink in,” the company 
states. Each resealable foil pouch 
contain two cigarillos. 

Swedish Match U.S. Division, 
Richmond, Va., Tel: (804) 787-5100, 

Fax: (804) 225-7000, Email: info@smna 
com, Web: swedishmatch.com. 





Alec Bradley Ships Fine & Rare JRS10 = (86) 


Over a decade ago, Alan Rubin—founder of Alec Bradley Cigar Co—had a 








vision to make the most complex cigar ever produced. The term ‘complexity’ in cigars typically describes flavor, but Rubin wanted 
it to also describe the intricacies and complications of blending a cigar that would be named “Fine & Rare.” Unheard of in blend- 
ing, Rubin went on to combine 10 different tobaccos to create the first Fine & Rare blend, released in 2011. Since then, enthusiasts 
have awaited each annual Limited Edition release. 

The 2018 edition, which shipped in late October, saw the second release of Fine & Rare JRS10 = (84), a 6 1/2 x 56 ring gauge parejo. 
This year's Gran Toro features select and proprietary filler and binder tobaccos from Nicaragua and Honduras and a silky smooth estate- 
grown wrapper from Trojes. “The blend is well balanced and showcases the different levels of flavor that every leaf in the cigar offers,” 
Rubin says. “The tobaccos have married incredibly. The blend is where it needs to be.” Only a single pair of master rollers at the Raices 
Cubanas Factory in Danli, Honduras, craft Fine & Rare, due to the precision necessary to construct this blend, Rubin explains 

Fine & Rare has been a Double Figurado, a Torpedo, and a Parejo over the years, “an ever evolving project,” said Rubin, "It 
is a concept more than a cigar. From iteration to iteration we play with different tobaccos and different crop years to create a 
10-leaf masterpiece... | always need to allow the combination of...leaves to dictate the size of Fine & Rare in any given year. 

‘Only 2,500 ten-count boxes were produced for global distribution and are exclusive to Alec Bradley Appointed Tobacconists 
Suggested retail is $21.90 per cigar, before taxes. 

Alec Bradley Cigar Dist., Inc., Hollywood, Fla., Tel: (954) 321-5991, Email: alan@alecBradley.com, Web: alecbradley.com. 
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> Gran Habano’s Los Tres Reyes Mago 
Culebros Seasonal Release Returns 
Gran Habano Cigars rolled out the latest limited seasonal 
release of its culebra-style cigars, Los Tres Reyes Magos, 
just in time for 
the holidays. 

Los Tres 

Reyes Magos, 
or "The Three 
Kings,” is a box of 10 cule- 
bras—three 7 x 32 panatelas 
gently twisted together, tied 
with a ribbon, and present- 
ed in its own slide-top cedar 
coffin. Each of the cigars 
in the culebra is a different 
Gran Habano blend: the Gran 
Habano #1 (Connecticut 
shade), Gran Habano #3 
(Nicaraguan Habano), and 
Gran Habano #5 (Nicaraguan 
Corojo). Los Tres Reyes Magos 
is manufactured in Honduras, and a box of 10 culebras 
(30 cigars) has a suggested retail price of $140 
Gran Habano Cigars, Doral, Fla., Tel: (305) 436-5960, 
Email: info@ghcigars.com, Web: ghcigars.com 
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Black Works Studio Ships 

Small Batch Killer Bee Connecticut 
Black Works Studio (BLK WKS) has released Killer Bee 
Connecticut, a small batch release hand crafted in Esteli, 
Nicaragua at Fabrica Oveja Negra that was offered to 
retailers who attended IPCPR 2018. The cigar is shipping in 
limited quantities only. 

“The Killer Bee 
Connecticut is a cigar that 
| blended with the original 
Killer Bee, so I'm very excit- 
ed to finally have it released 
as an addition to the Killer 
Bee line and the BLK WKS 
portfolio,” said James Brown, 
creator of BLK WKS and 
partner at Fabrica Oveja 
Negra. “With similar pro- 
files to the Killer Bee, it may 
not be what you expect from a typical Connecticut cigar. 
The Connecticut wrapper gives an added creaminess and 
changes up the spice components quite a bit." 

The cigars are made with a blend of Nicaraguan filler 
leaves, a Nicaraguan Habano binder, and a Connecticut 
wrapper with Connecticut and Ecuador Maduro swirl cap 
and a swirled, closed foot. 

The cigar has been rolled in a single size—4 1/2 x 
46 petite corona—and is presented in 20-count boxes. 
Suggested retail price before taxes is $10 per stick. 

Black Label Trading Co., Cameron, Texas, Tel: (210) 317-1198, 
Email: info@BlackLabelTrading.com, Web: blacklabeltrading. 
com; distributed by Boutiques Unified, Vineland, N.J., 

Tel: (856) 692-7425, Email: info@BoutiquesUnified.com, 

Web: boutiquesunified.com 








Espinosa Debuts E by Espinosa Bundles 
The E by Espinosa is 
a competitively priced 
cigar available in both 
Habano and Connecticut, J 
perfect for anytime of 
the day or night. These 
Nicaraguan puros are 
medium bodied and full 
of rich tobacco flavor 
Available in three sizes 
and sold in five-pack 
bundles: Robusto, $63.90 per pack retail; Toro, $67.20 per 
pack; and Gordo, $72 per pack 

Espinosa Premium Cigars, Hialeah Gardens, Fla., 

Tel: (786) 255-1565, Email: anthony@espinosacigars.com, 
Web: espinosacigars.com 
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way we inspect for handmade quality, 
so now a better cigar rewards your 
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Our blends have to stay unchanged, Bravilianas Masagaecat 
so we still use rich Sumatra wrappers and 
aged Olor, Piloto Cubano & Habano 


for body and smoothness. 


In the End, Quality Always Wins. 


Freeport, & Bardstown. 


Each one unique. 






Plus Filtered 100s for when 
the time’s just not there. 
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>Colibri Adds S-Cut Serrated 

Cigar Cutter for Precise Clipping 
Colibri Group has launched the Colibri $-Cut Serrated— 
an extension of its S-Cut series of double-guillotine pock- 
et cigar cutters that features new blades finished with a 
serrated edge. The tip size was developed to deliver a 
precise cut with- 
out forfeiting 
the longevity 
and strength of 
the fine serra- 
tions. The result 
is a perfect 
balance of dura- 
bility and pre- 
cision cutting, 
accommodating 





up to a 66-ring 
cigar, explains the manufacturer. The cutter features an 
upgraded body with all-new pachmayr-patterned front 
and back panels for a beautifully rich appearance, better 
feel and grip, and increased surface durability. Four finish- 
es are available: black, polished chrome+black, polished 
rose+black, and gunmetal. Suggested retail, $49 

Colibri, New York, N.Y., U.S.A., Tel: (347) 415-8562, 

Email: sales@colibri.com. Web: colibri.com, 





> Tarbust Premium Cigarette Filters 
Reduce Tar Intake by 90 Percent 


Tarbust premium cigarette filters 
decrease in the intake of tar by 90 
percent, while preserving the taste 
that smokers expect. U.K.-based man- 
ufacturer Robust Ventures LTD uses 
the same FDA-approved plastic in its 
production that is used in medical 
devices, utilizing fully automatized 
production to minimize defective 
products. All products are delivered in 
sealed packs for guaranteed hygiene. 
Besides the Tarbust brand, Robust 
Ventures is also capable of providing 





private label versions to meet any ’ ‘- " 
need. Tarbust is packed in 144-count \£ 
cartons presented in either 12-count 

or 24-count mini display boxes, as well as in 300-count, 
600-count, and 1200-count bulk packs. 

Robust Ventures Ltd, London, United Kingdom, 

Email: info@tarbustfilters.com Web: tarbustfilters.com. 











>Tommy Bahama Large 
Ceramic Cigar Band Ashtray 


This large, elegant ceram- 









ic ashtray from Island 
Lifestyle Importers is 
“the king of ashtrays." 
Impressive in its 
weight and size 
with four cigar 
rests and extra 
large bowl, it 
measures 8-1/2 
inches square by 2-3/4 tall and is 
adorned with the Tommy Bahama 

Cigar Band graphics. Easy to maintain—merely wipe clean 
with a damp cloth—it is the ultimate ashtray for cigar enthusi- 
asts. Suggested retail, $58. 

Island Lifestyle Importers, LLC, Tel: (741) 378-3200, 

Email: contact@islandlifestyleimporters.com; distributed by 
Ventura Cigar Co./Phillips & King, Moorpark, Calif, 
Toll-free: (800) 788-9170, Web: PhillipsAndKing.com. 


>Xikar Rolls Out Verano 

Flat Flame Lighters 

The Verano Flat Flame lighter from Xikar, Inc. provides the 
power of a double flame with the breadth of a triple flame 
for maximum fuel efficiency. Easy to use and elegantly sim- 
ple, Verano is engi- 
neered using all-met- 
al construction, 
loaded with Xikar's 
latest technology, 
and backed by the 
company's lifetime 
warranty—the perfect 
“every day carry” for 
the cigar aficionado 
“with an appetite for 
luxury styling and 
performance.” In addition to its unique flat flame, Verano 
features pull-down ignition action with diamond-pattern 
accents; Xikar's exclusive EZ-View red fuel window; and an 
oversized fuel adjustment wheel. It is offered in a choice 
of four finishes: Black, Vintage Bronze, G2, and Silver. 
Suggested retail, $79.99. 

Xikar, Inc., Kansas City, Mo., Tel: (816) 474-7555, 

Email: info@xikar.com, Web: xikar.com. 
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>DreamSeat Interchangeable Logo 
Furniture Embraced by Cigar Lounges 


Not only does furniture from DreamSeat offer unmatched 
durability and comfort, but their products also offer a patent- 
ed logo system that leads to revenue generation and endless 


branding possibilities for cigar clubs and lounges, vape loung- 
es, and hookah lounges. 

With its patented hidden-zipper design, the XZipit 
System allows businesses to personalize furniture and have 
the ability to easily change its look in seconds. XZipit Logo 
Panels zip in and out of XZipit furniture and are fully inter- 
changeable between all the XZipit pieces, which include an 
array of club chairs, love seats, sofas, rockers, recliners, bar 
stools, and side chairs. XZipit chairs are designed to look 
great with or without logos, 

Through the use of interchangeable, custom-embroidered 
logos, business can display their lounge logo, generate rev- 
enue through manufacturers logos, highlight sales/specials, 
even change to favorite sports teams as the seasons change. 

DreamSeat also offers custom logo solutions digital print- 
ed and laminated or laser branded into hardwood for an array 
of coffee tables, end tables, or pub-style tables. 

DreamSeat, LLC, Commack, N.Y., Tel: (631) 656-1066, 
Email: rheenan@dreamseat.com, Web: dreamseat.com. 
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>Re-Fresh Smoke Odor Eliminator 
from Jay Manufacturing i 
* Wide selection of popular styles 


* Quality old world craftsmanship 


Re-Fresh Smoke Odor Eliminator is a professional 
strength odor eliminator formulated to quickly and 
effectively remove cigarette, cigar, cannabis, and 
other smoking odors in seconds. Contains a pat- 





Lemonade, Crisp Cotton, Key Lime, and Vanilla 
Bean) formulated to eliminate airborne odors 
plus Platinum and Zero for use everywhere—on 
fabric and clothing, upholstery, and in the air. 
JAY Manufacturing, Phoenix, Ariz., Toll-free 
(866) 921-2046, Email: Imcdermott@jay-mfg. 
com, Web: jay-mfg.com. 


ented odor neutralizer that eliminates odors so + Sweet smoking and long lasting 
the don't come back. It's economical to use, with 

more than 750 sprays in each 4-0z can. Available 3 
in 10 scents (Natural Citrus, Baja Blast, Cool PERSCHAUN iM 
Rain, Red Delicious, Juicy Tropical, Cinnaberry, q M 
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400 W. Front Street * PO Box 226 
Washington, MO 63090 + 800-888-2109 
pipes@corncobpipe.com 
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LISTING GUIDE 

ADVERTISER Page MBADVERTISER Page 
Alliance Cigar 13 Native Trading 

Native 100% additive-free cigarettes 15 
Arango Cigar Co. 9 
nab - ai Nicopure 

aha 
bss ates: CIPats Halo Ultra Salts e-liquid a. 

Handmade Dominican cigars; U.S.-made filtered cigars 35 

Ohserase Manufacturing, LLC 
Cattle Baron Cigars c Dean's Cigars, Dean's Pipe Tobacco 
delfortgroup Farmers Gold premium pipe tobacco 5 
Special and functional papers 3,19,¢3 Signal all-natural cigarettes 21 
Dunbarton Tobacco & Trust q7° Premler| Manufacturing, Inc. 

Belmore cigars 25 
Durfort Holdings 
Debonaire Ultra Premium Cigars, Double Platinum blunt wraps, Procigar Festival 2019 33 
Kush herbal wraps 23 

Rouseco, Inc. 
East West Trading Corp. Golden Harvest pipe tobacco 31 
Lucienne, Zippo, Fujima lighters 9 

Sutliff Tobacco Company 
IPCPR 29 Crumble Kake pressed pipe tobacco C4 
Klafter's, Inc. 34 TPE19 International - Tobacco Plus Expo 27 
Missouri Meerschaum Wood Projections, Inc. / American Cigar Accessories 
Com cob pipes 12,37 Commercial humidors, store fixtures, humidification equipment 14 
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copy of Smokeshop? Subscribe to the print edition today starting at only $24 


per year for six issues. International delivery is also available. Visit smokeshopmag.com 
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ROLLING PAPERS MRol/4you 


PRODUCER SINCE 1910 





Roll4You, s.r.0. is a leading private label rolling paper from regular to slow burning cigarette paper grades, made 
supplier to the global market. The company combines 150 from a choice of fibres - wood, textile, mixed cigarette paper - 
years of cigarette paper making with the latest production in various weights, ranging from 12 g/m? up to 23 g/m?, Alll in 
processes, top technology, and co-operation with all, over 30 paper grades are at your disposal to choose from 
international tobacco companies And a rolling paper is not complete without an excellent gum - 


Acacia or other Natural gums 
The company’s factory in the Czech Republic is situated in the 





beautiful foothills of the Jeseniky Mountains in North Moravia. _Finallly, your brand in rolling papers can be produced 
This mill with three paper machines was founded in 1861.The —_ ina complete line of sizes, such as: 

mill is fully upgraded and continually invests in the latest R&D 

facilities to improve its expertise. Environmental compliance * Sh 

is of prime importance and quality systems are certified with . 

ISO 9001 and ISO 14001. Additionally, the raw materials ° 0 

responsibly sourced and certified by PEFC and . 

FSC — Chain of Custody. ° 

Roll4You has been a rolling paper specialist since 1910. + Rolls 


producing customized products. Customers can choose 


You can find more information at www.roll4you.com 
roll4you@delfortgroup.com 
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CRUMBLE 
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WARNING: 
This product contains 
nicotine. Nicotine 
is an addictive 


Sutliff’s history goes back almost 170 years. In that time, we’ve To order, contact your vy 
reated some of the world’s most beloved pipe tobaccos. distributor or Sutliff Tobacco, Ss 
Sutliff has a range of pipe tobaccos to keep your x 
{i} customers coming back time and time again. orders@sutliff-tobacco.com Tt 
| io 4 | | L q 4-800-525-4092 Gana, 
Wee: Crafted in Richmond, Va. |. sutiitt-Tobacco.com PN Piiseeastemrs, 


Whe 


